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More Than a Magazine.
For 22 years, Harford's Heart Magazine has been connecting local businesses,
nonprofits and residents through meaningful storytelling, trusted recommendations
and community-driven content.

In a world full of fastmoving feeds and fleeting
impressions, Harford’s Heart Magazine remains

something different, something lasting, something local.

We are the original local lifestyle publication in Harford
County, built on relationships, rooted in community and

committed to Keeping It Local.

. . Every issue places 22,000
We don’t just reach copies into the hands of
readers through strategic
the community — distribution across the entire
county, with each copy often

we’re part of it.” shared, saved and revisited.

But what makes Harford’s
Heart powerful isn’t just where it goes - it’s how deeply

it connects.

From spotlighting small businesses and local nonprofits
to celebrating the people, places and stories that shape
Harford County, we've spent more than two decades
building trust while helping our advertising partners

grow alongside us.
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Reaching Residents AND Visitors:
In Print, Online & Social

22,000
COPIES PER ISSUE

265,000+
COUNTY POPULATION

18,000+
SOCIAL FOLLOWERS

6
ISSUES PER YEAR

For 22 years, Harford's Heart Magazine has
connected local residents with the businesses,
stories, and events that shape our community.

With strategic distribution throughout Harford County, each

issue is picked up, passed along,

saved and revisited — creating “We picked up your
visibility that lasts far beyond
a single impression. magazine and found it

And our reach doesn’t stop  informative, thorough and

with locals.

thoughtfully put together.”
Visitors turn to Harford’s Heart
to discover where to shop, ~ MIKE ].,
dine, stay and explore, VISITOR FROM

making it a trUSted guide for NORTHERN VIRGINIA

experiencing Harford County.

Mor e Th(] n Print Unlike direct mail, Harford’s Heart is intentionally picked up,
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read, shared and saved. And your message doesn’t stop there.

Advertising with Harford’s Heart extends across multiple platforms - including our
interactive digital edition, social media promotions, website visibility and long-standing

online archives dating back to 2007.

That means your investment continues working long after each issue is released.

Print. Digital. Social. Community.
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More Than Ad Space

Advertising with Harford’s Heart Magazine means more than placing your logo on a page. It means becoming part

of a trusted local platform designed to keep your business visible, relevant and connected year-round.

Editorial Opportunities *
Qualifying half-page and full-page advertisers may ‘g
receive bonus editorial opportunities - allowing
readers to connect with your story in a more Added Value for Annual Advertisers
meaningful way.

. . v Complimentary social media promotion
Complimentary Ad Design

. R .

Need creative support! We offer complimentary ad v Discounted annual rates
design for advertisers, helping you put your best
foot forward with professional layouts built to
match your brand. v Paid-in-full savings
Long-Term Visibility v Flexible campaign bundling
Unlike disposable direct mail, Harford’s Heart is
intentionally picked up, read, shared and saved — v Priority placement opportunities
giving your message a longer shelf life and stronger

community connection.
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Deadlines Dec/Jan26 | Feb/Mar | Apr/May | June/July | Aug/Sept | Oct/Nov | Dec/Jan27
10/31/25 1/3/26 2/20/26 4/24/26 6/26/26 8/28/26 10/30/26
2026 Advertising Investment full page half page (vert)
1 6 n " " "
Standard Placements * * +75'wx 7.7h 23T x1Th
2-Page Spread ..., $3000....... $2300 per issue w/Bleed G 9'h
Full Page .. ..oooveennn, $1800 .. ..... $1380 per issue Trim 55w 8.5
Half Page Vor H) ......... $1140....... $880 per issue Live Area 4.75'wx 7.7'h
Quarter Page (Vor H) ...... $640 ........ $490 per issue
2 page spread
Premium Placements 10.243"w x 7.905"h
2-Page Center Spread ... ... $3275....... $2480 per issue w/Bleed  11.5"w x 9'h
Back Cover ............. SOLD OUT Trim 11"w x 8.5'h
Inside Front Cover ........ $2135 ....... $168O per issue Live Area 10.243"w x 7.905"h
Facing Inside Front Cover ..SOLD OUT (keep important copy out of gutter)
Inside Back Cover ........ $2135....... $1680 per issue
Facing Table of Contents ....$1955 ....... $1500 per issue
Facing Letter to the Editor ..$1895 ....... $1480 per issue B
half page premium placement available upon request
Ask about semi-annual options, paid-in-full savings, half page (horz) quarter
additional annual discounts, and Seasonal Section 475" x 3.75'h page (vert)
opportunities starting at $360. 2375'wx3.75'h
Artwork Specifications
Adobe Acrobat PDF files, printready. Use press settings when
exporting, 300 dpi resolution, with all fonts and images embedded.
Convert all files to CMYK.
Submission quarter page (horz)
Send to: sandy@sonipakdesign.com Please include in the message area: . .
name of advertiser, ad size, contact name and phone #. If you have any 475w x 175"
questions please do not hesitate to contact the studio: 410.937.4296
or email sandy@sonipakdesign.com

Ad Design

If you do not have a camera-ready ad, Harford’s Heart offers
complimentary ad design, including up to two proofs. Any additional
changes or author’s alterations will incur a design fee of $80/hour, with
a minimum charge of 1/2 hour.

Late Charges
Any firstround ad corrections submitted after the deadline will be
/_._\\ corrected at an additional charge of $80/hour, with a

2 minimum charge of 1/2 hour.
TWERE NOT MAY WAILED.

WE RE CHOSEN.
\ rx
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Advertising Policies

¢ Copy changes must be received by deadline date or either the previous ad
will run or a late charge will apply.

e The publisher reserves the right to refuse any advertising and shall not be
liable for damages if for any reason they fail to publish the advertisement.
The publisher is not responsible for any errors, key numbers or other type
set by the publisher.

e The publisher reserves the right to place the word “advertisement” with
copy that in their opinion resembles editorial matter.

e All advertisements are accepted and published by the publisher upon
representation that the agency and/or advertiser are authorized to publish the
entire contents and subject matter thereof. In consideration of the publishers’
acceptance of such advertisements for publications, the agency and/or
advertiser will indemnify and save the publisher harmless from claims or
suits based upon the contents or subject matter of such advertisements.
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Trusted Editorial Content

Every issue of Harford’s Heart Magazine is built around the seasons, celebrations and shopping habits already

shaping your customers’ decisions - giving advertisers timely opportunities to connect when it matters most.

More Than Ads

February/March

Cabin Fever: Valentine’s Day, St. Patrick’s celebrations, Every issue is supported by trusted editorial
indoor escapes and community happenings. content, community storytelling and special
Apri| / MCI)/ features that keep readers engaged - making

Mother’s DG)’ Gift Guide: A strong seasonal favorite your advertising part of a publication they

featuring gifts, experiences and ways to celebrate the women actively choose, read and keep.

in our lives

Spring Spruce Up: Home refreshes, gardening, remodeling
« .
and outdoor preparation. I grab Harford Heart Magazine each

June/Ju|y time a new one arrives out of the

Summer Lovin’: Summer fun, family adventures, tourism,

- ‘ stand. I especially love the articles
outdoor living and local experiences.

about Harford county history.

August/September

Back2School: A high-energy issue focused on school prep, Tell all your staff members,

local shopping, fall schedul d i ts. o i
ocal shopping, fall schedules and community events thank you for all their time putting
October/November

the magazine together each month.”
Fall Frenzy: Seasonal style, home décor, local events and

early holiday shopping momentum.

~ ROBERT S,,

December/January HARFORD COUNTY RESIDENT

Shop Local for the Holidays Gift Guide: One of our
most popular annual features, designed to inspire holiday
shopping and support local businesses.

Winter is Wonderful!: Celebrations, winter events and
New Year inspiration.
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